
WHY IS MOBILE MARKETING IMPORTANT ?

GOLDEN RATIO: 1 TO 2 TBSPS OF COFFEE FOR  EVERY 6 OZ. OF FILTERED WATER

STEPS-BY-STEP GUIDE:  MOBILE MARKETING 

- Use of  automated systems offered by many companies to

take your existing website content and format it for a mobile

screens  

- Use plug-and-play platforms offered online to create a

separate mobile website that is independent from the regular

website. 

SET UP YOUR MOBILE WEBSITE

Mobile marketing opens up more opportunities and better

targeting. Opt-in Programs, 2D barcode, Contextual and

Situational Targeting, Location-Based Marketing, GPS

messaging have high return on investments, 

TARGETING 

Promote the message with the copy and creatives 

optimized, keeping the mobile viewer in mind. The screen

real estate is relatively very low compared to the desktop. 

CREATIVE + COPY IS THE KEY 

 

The key to defining any effective Mobile Marketing strategy is

to first decide what should be the goals of your Mobile

Marketing campaign. It could be in terms of engagement,

customer acquisition or service.

SET GOALS AND ESTABLISH KPIS 

 

START UP GUIDE TO 
MOBILE MARKETING 

78% of B2B buyers start their research with search. (Oracle Marketing Cloud)  
In 2018, 52.2% of all worldwide online traffic was generated through mobile phones, up from 50.3% in
the previous year (Statista, 2018) 
Mobile can fast-track time to purchase by 20% through facilitating efficiencies in decision-making and
enhanced team collaboration, particularly with more complex purchases (Google, 2017) 
Over 40% of online transactions are now done on mobile (Google, 2017) 
In 2017, 95.1 percent of active Facebook user accounts accessed the social network via a mobile
device (Statista, 2018) 
Mobile searches for “best” have grown over 80 percent in the past 2 years (Google, 2017) 
51% of customers say that they use mobile devices to discover new brands and products (BrightEdge,
2017) 
69% of smartphone users also say that they are more likely to buy from companies with mobile sites
that easily address their questions or concerns (BrightEdge, 2017) 
Mobile-influenced offline spending is already over $1 trillion. People do heavy mobile research before
indulging in offline purchasing in almost all categories (Forrester) 
 

Source:https://blogs.oracle.com/marketingcloud/modern-marketing-stats,
https://www.statista.com/statistics/241462/global-mobile-phone-website-traffic-
share/, https://www.thinkwithgoogle.com/data/mobile-b2b-path-to-
purchase/, www.thinkwithgoogle.com, brightedge.com, https://go.forrester.com

Mobiles are possibly the most personal marketing channel that exists. We
have access to it at any time of the day. It’s in our pockets, next to our bed,
and we check it throughout the day. This makes mobile marketing an integral
part of your digital marketing campaign 


